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T A B L E  O F  C O N T E N T S
3. A BOU T US

4 .  T HE SPOR T

5 .  T HE L E AGUE

6 .  FA N DEMOGR A PHICS

7.  FA N E T HOS

8 .   SOCI A L MEDI A R E ACH

9 .  SPONSORSHIP L E V EL S

10 .  COL L A BOR AT ION



A B O U T  U S
OUR MISSION
To increase the vis ibi l i t y of women in spor ts .
To inspire and provide oppor tuni t ies for gir ls to grow.
To bui ld an organizat ion that benef i t s  our communit y.
To br ing ul t imate to a professional s tage.

OUR STORY
Los Angeles Astra was formed in the name of equi t y. 
Men’s professional ul t imate has exis ted for 8 years ,  and 
2019 saw the creat ion of the f i rs t  professional women’s 
leagues, f inal ly al lowing the same oppor tuni t ies for 
women in our spor t  that have exis ted for men.
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T H E  S P O R T

ABOUT ULT IMATE 
A team spor t wi th 7 players f rom each team on the f ield.
Played on a football - l ike f ield wi th 2 scor ing end zones.
Elements of football ,  soccer, and basketball .
Referees/Obser vers to make calls l ike in other spor ts . 

ULT IMATE GAME 
Played in 80+ countr ies .
Fastest  growing collegiate spor t  in the wor ld.
5 mil l ion par t ic ipants in the Uni ted States.
7 mil l ion par t ic ipants wor ldwide.
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T H E  L E A G U E

WESTERN ULT IMATE LEAGUE ( WUL)
The Western Ul t imate League consis ts of the top 7 teams f rom in the west. 
Teams play an 6 game regular season f rom March to May. Divis ional playof fs 
culminate in a f inal four s t y le championship bracket.

PAR T NERSHIP W IT H T HE PUL
There are 12 teams in the Premier Ul t imate League which is focused on the 

east coast.  These t wo leagues wi l l  operate separately for logis t ical purposes , 
but are al igned in miss ion, v is ion, and values. 



F A N  D E M O G R A P H I C S
AGE

GENDER

EDUCAT ION

STAT IST ICS

6%   0-9
27%   10-17
26%   18-24

21%   25-30

20%   30+

51%   Female
49%   Male

95%   of adul t  at tendees have 
are  college education

70% of Ul t imate players are 18 - 44 years old

39% have household income above $75,000
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F A N  E T H O S

OUR FANS ARE

Environmental is ts
Act ive
Heal thy and adventurous
Par t y people
World t ravelers
Social ly conscious
Parents
Yoga, spin and pi lates enthusiasts

OUR FANS NEED

Reliable t ravel gear
Athlet ic/spor ts gear
Musculoskeletal recover y
Nutr i t ious food and dr inks
Heal thcare
Home goods and ser vices
Par t y and adventure

COMMONLY PREFERRED BR ANDS
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M E D I A  R E A C H

LEAGUE STATS 

100k+ views   
   

220K+ page views

20K+ fol lowers

50K+  fol lowers

TEAM STATS

7 Stadiums in 7 ci t ies
 
350+  fans per game

10K fol lowers

8K fol lowers

W W W.LOSANGELESASTR A .COMW W W.WESTERNULT IMATELEAGUE.COM @LOSANGELESASTR A
@WES T ERN_ULT IMAT E _LE AGUE

@WULE AGUE

@WES T ERNULT IMAT ELE AGUE
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S P O N S O R S H I P  P A C K A G E S

BRONZE -  $1 ,000

Logo in home game program
Logo on websi te
4 Season t ickets to home games

SILVER -  $3,000

All BRONZE benef i t s
Social media promot ions
Home game PA ment ion

GOLD -  $1 1 ,000

All SILVER benef i t s
E-mail  newslet ter feature
PA announcement dur ing quar ter break
Logo featured in onl ine s t reamed games

PL AT INUM - $15 ,000

All GOLD benef i t s
Home game t i t le sponsorship
On-f ield A-f rame boards
Endorsement v ideo featur ing players
Act ivat ion tent at al l  home games
Commercial in onl ine s t reamed games
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C O L L A B O R A T I O N

LET’S WORK TOGETHER

We want to work wi th organizat ions that share our values and are interested in helping us create 
something special.

Our BRONZE, SILVER, GOLD and PL ATINUM packages showcase what we t ypically of fer.  We’d 
l ike to understand your needs and suppor t your goals .  As such, we’re open to brainstorming and 
creat ing more speci f ic combinat ions of benef i t s .  We’re also interested in what you can br ing to the 
table, and under the r ight c ircumstances, we’ l l  accept value in k ind.

A par tnership wi th Los Angeles Astra is a unique oppor tuni t y.  I f  we’re a good f i t ,  then collaborat ion 
can come easi ly and we al l  s tand to gain!
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